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WING HANG BANK LIMITED 
2007 INTERIM RESULTS – HIGHLIGHTS 

 
• Profit attributable to shareholders was up 17.0% to HK$956.3 million (New Record) 

(HK$817.4 million for the first half of 2006) 
 
• Earnings per share increased by 16.9% to HK$3.25 

(HK$2.78 for the first half of 2006) 
 
• Interim dividend increased by 17.1% to HK$0.96 

(HK$0.82 for the first half of 2006) 
 

• Net interest margin of interest bearing assets fell 3 basis points to 1.92%  
 
• Net interest income up 14.1% to HK$1,164.2 million 

(HK$1,020.2 million for the first half of 2006) 
 
• Non-interest income up 7.1% to HK$486.2 million 

(HK$454.0 million for the first half of 2006) 
 
• Operating expenses up 17.8% to HK$610.7 million 

(HK$518.2 million for the first half of 2006) 
 

• Impairment losses and allowances for loans released HK$2.5 million 
(Charged HK$0.8 million for the first half of 2006) 

 
• Advances to customers increased 21% to HK$70.9 billion 

(HK$58.6 billion as at 31st December, 2006) 
 
• Total deposit increased 7.9% to HK$115.9 billion 

(HK$107.5 billion as at 31st December, 2006) 
 

• Cost to income ratio at 37.0% 
(35.2% for the first half of 2006) 
 

• Capital adequacy ratio at 17.2% 
(15.2% as at 31st December, 2006) 
 

• Return on average shareholders’ fund at 19.9% 
(19.1% for the first half of 2006) 
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Wing Hang Bank Reported a New Record Profit of HK$956.3 Million 
 

For the first six months of 2007, Wing Hang Bank achieved record interim results. Profit 

attributable to shareholders rose by 17.0 percent to HK$956.3 million compared with 

HK$817.4 million in the same period last year.  Earnings per share increased by 16.9 

percent to HK$3.25.  Return on average shareholders’ funds and average assets stood at 

19.9 percent and 1.52 percent respectively. The Board of Directors has recommended an 

interim dividend of HK$0.96 per share, 17.1 percent higher than last year. 

 

The strong performance mirrors Hong Kong’s robust economic growth.  In the first quarter 

of this year real GDP grew by 5.6 percent compared with the same period last year. While 

private investment grew at a moderate pace, employment growth and wage increases have 

led to higher household incomes and a rise in domestic consumption. Exports of services 

have remained buoyant. 

 

As a result of the stable property market and the improvement of credit risk in the 

corporate sector, the quality of the Bank’s loan portfolio continue to improve.  Our overall 

credit exposure continues to diversify as the Group achieved satisfactory loan growth in 

the first half of 2007.  The total advances for use in Macau and Mainland grew by 10.9 

percent and 10.1 percent respectively. In Hong Kong, the main drivers of growth were 

investment and residential mortgages, IPO financing and consumer lending.  Total 

advances to customers increased by 21.0 percent to HK$70.9 billion which included assets 

of Inchroy Credit Corporation Limited (“Inchroy”) acquired in January 2007. 

 

Meanwhile, deposit growth kept pace with organic loan growth.  Total deposits increased 

by 7.9 percent to HK$115.9 billion while customer deposits increased by 4.5 percent to 

HK$106.7 billion.  Our higher-yielding mortgage deposits have been well received by 

customers. 39 branches in Hong Kong, 12 branches in Macau and 4 branches and sub-

branches in Mainland presently service the Group’s deposit function.  At the end of June 

2007, we had a total of 2,631 employees. 
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In April 2007 the Bank issued step-up perpetual subordinated notes with nominal value of 

US$400 million.  The funds raised provide the Group considerable scope to expand in 

Mainland while maintaining an efficient capital structure.  The Group’s capital adequacy 

ratio as at 30th June, 2007 has risen to 17.2 percent. In May, the Bank’s credit ratings was 

raised from A3 to A2 by Moody’s Investors Service, Inc. 

 

Net interest income increased by 14.1 percent to HK$1,164.2 million due to the growth in 

loan volumes.  However net interest margin fell marginally from 1.95 percent to 1.92 

percent due to mortgage re-pricing pressure and a narrower Prime and HIBOR spread. 

 

Non-interest income rose by 7.1 percent to HK$486.2 million. Excluding profit and loss 

on financial instruments held for trading and measured at fair value, the non-interest 

income improved by 34.3 percent due to increase in brokerage commissions, loan 

commissions, foreign currency trading income and wealth management commissions. 

Active promotional campaigns have helped to broaden our customer base and create cross-

selling opportunities. 

 

Meanwhile the Group’s cost-to-income ratio increased slightly from 35.2 percent to 37.0 

percent due, in part, to our further investment in Mainland and Macau. 

 

There was a write back of HK$2.5 million in impairment losses and allowances for loans 

mainly as a result of the healthy economic environment and stable property prices.  The 

charge-off ratio for credit cards was 1.93 percent of credit card receivables.  The level of 

impaired loans also decreased to HK$0.29 billion, equivalent to 0.41 percent of total loans. 

 

During the period the Group’s average liquidity ratio improved to 52.3 percent while the 

loan-to-deposit ratio as at 30th June, 2007 rose to 61.2 percent following the acquisition of 

the vehicle-financing lender, Inchroy. 
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Below is a more detailed summary of the performance of our individual business 

operations and the outlook for the second half of the year. 

 

The Retail Banking Division recorded a 19.4 percent increase in profit before taxation in 

the first half of 2007 as a result of higher demand for retail services, especially wealth 

management and mortgages. 

 

Although demand for loans remained generally weak and competition in the mortgage 

market has been keen, residential mortgages grew by 10.7 percent over the period, 

accounting for 22.9 percent of our total loan portfolio.  One of our products – the "Step-up 

Repayment Mortgage Plan" - proved very popular and competitive.  We will continue to 

respond rapidly to market changes and provide a variety of mortgage packages to meet our 

customers’ varied needs. 

 

Although the Wealth Management business experienced keen competition, we 

nevertheless maintained stable profit growth of 37.1 percent as our customers actively 

participated in share trading and IPO.  To further refine our customer segmentation, we 

also introduced a new tier of service called Elite Gold Banking through which a 

sophisticated range of products is provided to high-net-worth clients. 

 

We have also made further progress in expanding our branch network.  We opened two 

new branches and continue to look for strategic location to expand the network further. 

 

Wing Hang Credit continued to make progress as a leader in the consumer lending sector. 

A series of advertising campaigns was launched to reinforce its brand image.  This has 

resulted in 11.8 percent growth in our consumer loan portfolio and has boosted our 

customer base.  The company currently has 19 branches / business centers providing 

convenient and quality services to our customers.  We are continually evaluating different 

business opportunities to further increase our market share. 
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Wing Hang Finance continued to deliver consistent growth in vehicle and equipment 

financing, mainly to Hong Kong manufacturers with operations in the Pearl River Delta 

region.  As a result of our acquisition of Inchroy, we doubled our market share in 

equipment and automobile financing. 

 

The Securities Brokerage business achieved excellent growth as a result of strong interest 

in the stock market this year.  Brokerage fee income increased by 90.7 percent as pro-

active promotion of the business resulted in overwhelming response from our customers. 

 

The Corporate Banking Division achieved sound growth.  Profit before taxation rose by 

5.4 percent over the same period last year.  We have continued to participate actively in 

the Government’s SME Loan Guarantee Scheme and, in cooperation with Wing Hang 

Bank (China) Ltd., provided credit facilities to locally-based companies with 

manufacturing operations in Mainland.  Trade financing increased by 9.1 percent during 

the first half of 2007 as we pro-actively encouraged customers to utilize their credit 

facilities. 

 

With the establishment of Wing Hang Bank (China) Ltd., we expect to be able to offer 

Renminbi services to domestic residents in Mainland in the second half of the year.  We 

are the first non-domestic bank to set up locally-incorporated headquarter in Shenzhen.  

Advances to customers for use in Mainland increased by 10.1 percent as our customers 

continued to expand their businesses. We also plan to open sub-branches in Shenzhen and 

Guangzhou as part of our network expansion strategy to focus in the Pearl Delta Region.  

China business is expected to experience strong growth in the coming years. 
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In Macau, Banco Weng Hang continued to perform exceptionally well amidst robust 

economic growth.  Macau’s GDP grew by an impressive 25.6 percent in real terms in the 

first quarter following 18.8 percent growth in the same period last year.  The vibrant 

recreation industry and the property market helped to propel profit before taxation by 42.8 

percent to 187.6 million Patacas.  Net interest income rose by 19.1 percent while non-

interest income jumped by 64.7 percent mainly as a result of increased fee income from 

wealth management services.  Loans and deposits grew by 10.2 percent and 7.4 percent 

respectively compared with the end of last year. 

 

Looking ahead, the operating environment remains challenging in the second half.  High 

levels of liquidity mean that net interest margins will continue to come under pressure 

from intensive price competition in mortgage and consumer lending.  Our focus for 

business expansion will be the high-growth markets of Macau and Mainland.  We will also 

seek further opportunities to cross-sell products among subsidiaries, expand our consumer 

lending businesses and broaden non-interest income.  As our customer base continues to 

grow, we will strive to improve our level of service by providing new and innovative 

products. 
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